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P.O. Box 10127
Southport, NC 28461
Phone: (910) 279-4616
E-mail: info@downtownsouthport.com
Web: www.DowntownSouthport.com

Dedicated
Service
Involvement
In the economic development, tourism and the
preservation of historic Southport: making
Southport a destination of southern culture.

Points of Interest
n Southport Winterfest Flotilla
n Dosher Announces Recent “Triple E” Recipient
n Up Your Arts Presents “Southport Open Your Doors”

Downtown Southport, Inc.
Board of Directors
Peggy Popelars - President
Tish Hatem - Vice President
Dottie Nixa - Secretary

Southport Winterfest Flotilla
he Southport Christmas Flotilla is 29 years old this year and has been

T

renamed the Southport Winterfest Flotilla to better align with the city’s
Winterfest activities and events.

Randy Jones - City of Southport Liaison
Marion Martin - Festivals & Market Chair
Linda Pukenas - Marketing & Membership Chair
Paul Fisher
Lori Sanderlin
Emily Humphreys

Content for the DSI Newsletter is due by the 20th
of the month preceding issue date. Please provide
any announcements or ads in pdf or jpg format.
Judy Beers
Newsletter Producer
judy@southcoastnc.com

The first (1st) place winners for Power and Sail were awarded a Christmas Print, donated by
Ricky and Debbie Evans at the Flotilla reception. Pictured left to right are: Chris Webster and
Coleen Webster, First Place Power, Boat Juno; Woody Wilson, Flotilla Control; Peggy Popelars,
DSI President; Lori Sanderlin, NC Maritime Museum at Southport Manager; Doug Spencer and
Scott Spencer, First Place Sail, Boat Legacy.

1

Volume 9
Winterfest Flotilla

Issue 2

F e b r u a r y, 2 0 2 2

Continued

Banister. The

Downtown
Southport Inc.

artwork was on

(DSI), the Cape

display at the

Fear Yacht Club and

North Carolina

the Southport

Maritime Museum

Department of

at Southport

Tourism/

during the month

Communications

of December. The

co-sponsor the

judges chose a 1st

event to ensure all

place winner for

aspects of the

Power and 1st

flotilla are

place winner for

coordinated with
overall Winterfest

The Southport Elementary Art Class Students who were chosen as the Flotilla Judges.
Also pictured is Lisa Banister, Art Class Teacher.

Sail. The 1st place
winners are

planning and execution. The flotilla is open to all

awarded a Ricky Evans print, donated by Ricky and Debbie

individual boaters and all boating organization with no

Evans at a reception, sponsored by Downtown Southport

registration fee.

Inc. (DSI) and the North Carolina Maritime Museum at

The Southport Elementary Art Students are the official
judges of the flotilla. Ten (10) students’ art is chosen by a

Southport. The reception was open to all boaters who
participated in the flotilla. n

Southport Elementary Committee, led by art teacher, Lisa
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Dosher Announces Latest
“Triple E” Recipient

Megan Shrewsbury, an Organizational
Development Specialist at Dosher
Memorial Hospital, is the most recent
recipient of the hospital’s Employees
Exceeding Excellence, “Triple E” Award.
Ms. Shrewsbury has been with Dosher
since 2010, first in the Patient Service
Center, and subsequently promoted into
positions in Materials Management and
the Pharmacy Department. Megan
moved into the Human Resources
Department while completing her
Bachelor’s Degree in Business
Administration with a concentration in
HR, however, this team-oriented
member of the Dosher staff is known for
assisting other departments as needed,
when for the greater good of the
organization.
Ms. Shrewsbury is recognized for her
loyalty, professionalism, strong
communication skills, and for always
seeking ways to improve the employee
experience. A colleague who nominated
Megan for the award noted, “It seems
like if something needs to be done, give it
to Megan. She’ll make it happen.”
Ms. Shrewsbury is an avid reader,
dedicated Jurassic Park fan, and lives in
Southport with her husband, two
children, and three cats.
Dosher Triple E’s are nominated by
their peers on a quarterly basis. n
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Embracing Mortgages
We are seeing here in Brunswick County more
and more all cash offers in this competitive
housing market. Yes indeed, cash does stand out
when multiple offers are being considered. But for a
large portion of population, that is an option most
of us can’t even consider on the biggest asset of our
lives. Good to know that many billionaires like Mark
Zuckerberg stilltake out mortgages. Investing gurus like
Warren Buffett think sticking with 30 year locked rate with these low
mortgages are a smart move. If rates go up in 2022, predictions are it
won’t be by very much. It was reported in MoneyWise in 2021 that “Fed
officials signaled they'll keep rates at next to nothing until 2024”. What
are the steps needed to secure a mortgage for a monthly payment you are
comfortable with and still stay competitive as a potential buyer?
1.Talk to your Realtor for local Mortgage Broker recommendations.
These days everything is online and rates are transparent. Though it is
much more than the rate, it also is the service. In this tight market we
have to have a good working relationship between buyer/realtor/broker
to ensure closing success. Using remote or unseen loan institutions are
no comparison to those tried and true recommended loan officers that
we have productively worked with already. They know the area, they
know the appraisers, they know the closing attorney, their reputation
likely is known and respected within the seller’s agent.
2. Get preapproved before shopping for houses.
In this competitive homebuying environment, home sellers and real
estate agents want to know that you have a mortgage pre-approved for
the amount needed and are ready to move forward quickly to make an
offer on a home. Home sellers and agents don’t want to receive offers
from people who cannot afford to buy the property. Your agent will
present that preapproval along with the Offer to Purchase.
3. Don’t buy a house you can’t afford.
A lender may offer you a $400,000 mortgage, for example. But can
you make the monthly payments, especially considering other debt you
may have? And don’t forget about all of the expenses associated with
home ownership. Plus add in property taxes and insurance plus that
extra Wind and Hail we require in Brunswick County. Contact an area
insurance agent for insurance estimates on a specific property. Do aim to
put down minimum of 20 percent on the home to avoid PMI and be a
stronger looking buyer.
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Save the date! Up Your Arts presents the “Southport, Open Your Doors” Gala on March 27!

After being displayed throughout
Southport since their unveiling
in October, the eleven doors at
the heart of this community project will be reunited at the
Brunswick Community College Southport Center from 47pm on Sunday, March 27. Don’t miss this gala event that
includes Middle of the Island hors d’oeuvres and desserts,

open bar, top dance band, and both a live and silent
auction of the doors and other outstanding local art.
Tickets go on sale mid-February for $150. Follow
Up Your Arts on Facebook and watch for details, or sign
up for notifications at:
www.upyourarts.org/southport-art-spaces/open-doors/
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socializing while remaining at a safe
physical distance.
Lynda Stanley, President and CEO of
Dosher, said, “I have great respect for the
innumerable contributions that Dr. Hiltz
has made to our patients and community.
We wish him a very happy and healthy
retirement.”
Patients of Dr. Hiltz may request to
establish themselves with another physician
within the Dosher network who is currently
accepting new patients, or find another
provider of their choice. For assistance,
patients may call the Dosher Medical Care
Coordination Center at 910-454-4670. n

Community Honors Retiring Internal
Medicine Physician Dr. Douglas Hiltz
On January 14, longtime Internal Medicine Physician Dr. Douglas Hiltz retired
from practice. Dr. Hiltz had served patients
in the Southport Area since 1989 and has

been a loyal and valued member of the
medical staff at Dosher.
On January 13th, hospital and clinic staff
threw Dr. Hiltz a “drive-by” send-off to give
patients and colleagues an opportunity to
extend their best wishes to Dr. Hiltz, with a
format that enabled attendees to enjoy
6

Dr. Hiltz stands with his Smithville Crossing
staff members, Teresa Kenney and Rachel
Lysaght, LPN, at his drive by retirement party.
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Dosher Occupational Therapist
Nicole Dunning Earns
Lymphedema Certification

Nicole Dunning, MS, OTR/L, CLT, Dosher
Memorial Hospital Therapy Department

Dosher Memorial Hospital
Occupational Therapist Nicole Dunning
recently earned her Lymphedema
Certification through the Academy of
Lymphatic Studies. As a Certified
Lymphedema Therapist, Ms. Dunning
will treat and educate patients in
Dosher’s Lymphedema Clinic to help
them manage their condition more
effectively.
Ms. Dunning, who has been a member
of the Dosher Therapy Team for nearly
two years, possesses a Master’s of
Science in Occupational Therapy from
Radford University in Radford, Virginia
along with a graduate certification in
Gerontology. Ms. Dunning looks forward
to helping her Lymphedema patients
regain quality of life through treatment,
education, and self-management.
“We congratulate Ms. Dunning in
taking this very important step in
continuing her healthcare education, and
we appreciate the ways that this will
contribute to the successful outcomes of
our patients,” said Lynda Stanley,
President and CEO of Dosher Memorial
Hospital. “Our staff fully understands
that great patient care is commensurate
with their willingness to enhance their
skills sets. Ms. Dunning’s latest
achievement exemplifies this mindset
within our culture.”
For more information about the
Lymphedema Clinic at Dosher Memorial
Hospital, go to Dosher.org, or call
Dosher Therapy Services at
910-454-4701.
n
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When submitting ads & articles for the DSI
Newsletter, please remember…
✦ Ads/articles are due by the 20th of the
month prior to publication!
✦ Send your ads as a PDF and JPG.
(At least a PDF).
✦ Remember the ads usually publish
at the very end of the month prior
When ads/articles are
(FYI on timing of message).
submitted, they are in✦ Make sure if you are promoting an cluded in our newsletters to almost 500
event that you are following all City,
emails. And...put on our
State & CDC guidelines as well as
you include all relative information on “Events” page on our
website and on our sowho to contact for questions.
cial media pages. By
submitting your mate✦ One ad or article per month as a
rial, you agree to all
standard guideline.
these vehicles.
✦ Realtors should not submit ads for
specific properties.
✦ DSI has the right to reject any material that is not
deemed appropriate for public viewing.
Please submit your material to:
LPukenas@DowntownSouthport.com and
Judy@Southcoastnc.com
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